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Business Situation - Current

How would you rate your current business situation?
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m Don’t know / no answer
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How has your current business situation changed compared to the previous quarter (last three months)?
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How do you expect your business to develop in the coming quarter?
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Business Situation - Investment Plans

What are your investment plans for the next quarter?
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Online presence / Digital marketing

Training of employees / Personnel development
Collaboration / Networking / Stakeholder engagement
Digital Software / IT / Data

Customer relationship management

Expansion of product portfolio / Markets
Sustainability in general

Organisation structures / Business processes

Quality management

Research and development / Innovations

Recruiting / Hiring more employees

Buildings / Infrastructure / Analogue equipments
Digital hardware / Machinery and other digital equipment
Don’t know / no answer

Other
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Investment Areas

In which areas do you invest more in the next quarter?
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28,5%

T 28,2%
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Competition within the industry
Competition with companies /
destinations in my country
Competition with companies /
destinations in other countries on
our continent
Competition with companies /

destinations on other continents

Competition with other industries

BERLIN
Business Situation - Competition
How do you assess the competition between your company / destination and other companies / travel destinations?
I N s e e ol o200
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In your opinion, how well is your company positioned in the following areas compared to the competition?

1,3%
1,1%

1,1%
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In your opinion, which trends and developments could have the greatest impact on your company in the next two years?

Working Conditions and Employees _ 21,1% 680 open text responses

= 2,6 mentions per person

Business Modells and Partnerships 7,2%

ovrer N 235% e welless/heath, ransportation/mobity, funding
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How important is the topic of sustainability (in terms of ecology, economy, social issues) in your company?

o)
Sustainability in terms of social issues 8,1% 2,2%4’2/’ 3,6% SN )

Sustainability in terms of ecology
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Sustainability in terms of economy
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How important are the following sustainability issues to your company?

1,5%

Compliance with legal requirements and ethical
standards

2,1%
1,5%

Knowledge and qualification
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Protection of nature and landscape
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How important are the following sustainability issues to your company?

Corporate Social Responsibility 43 8% Rz i e% e 1 5,7%  3,3%3,0%x I = 2,01
Economic growth 40.2% R0 e 143% 0 54%  3,3% 1,97
Sustainable products / Services 45 8% 7N 3% 71% 0 3,9%1L, M = 1,98
Public goods / Quality of life NG S 2 o 7% 1 4,5%  3,6%2, 1Y < 2,01
Innovation management Y VL S I e 4% 3,6%2,7% . < 2,10
Regional collaboration I N IR a7 % 71% 2,1%, 7. = 2,06
Resource management [N/ Rz T % 1 e3% 3,052 M = 2,04
Responsible consumption and production Y O S0 I se% i L e5% 3,0%3 3% = 2,11
Gender Equality (I 2N I I25% N e,8% 3,0%  6,3% 2,20
Partnerships with other companies IEEEEEEECN s 158 % L 80%  3,9% 2,4 s 2,15
Climate-friendly mobility I SN I 6% N U54%" 4,2% 3,9% ©2,17
Diversity I N TP I I %N T57% " 5,4%  4,2% ©2,22
Climate action (I RPN IIIIIeA%nTes% . 48%  51% ©2,28
Decarbonisation / Carbon offsetting [ EEEEEN N e 1 20% e L 101% 7,7%  4,5% © 2,46
Sustainability Certifications / Labels / Awards Y E T e 16 4% e 10,1% 6,5% 6,0% e 2,54
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Sustainability - Objective

What is the primary objective of sustainability efforts for your company?

Responding to customer expectations / Serving demand needs

32,9%

Making a contribution to climate protection _ 24,0 %
Achieving economic success _ 15,3 %
Comply with legal climate protection requirements _ 10,2 %
Attracting and retaining young talents _ 7,2%
Other _ 6,6 % e.g. leadership role, impact for local communities
Enhance external reputation - 3,9%
0% 5% 10% 15% 20% 25% 30% 35%
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Sustainability - Potential

In which areas does your company need to catch up?

Regional collaboration / Networking / Cooperation with other companies
Measuring sustainability

Raising guests' awareness about sustainability

Sustainable strategy

Raising employees' awareness about sustainability

Involving locals in decisions / Initiating community projects

Sustainable mindset

Sustainable management

Guiding visitors and recommending alternatives

Initiatives / Projects for the qualification / Recruitment of skilled labour
Rewarding climate-friendly mobility

Sustainable processes and resource alignment

Offering sustainable products

Anchoring of diversity / Equality in the corporate culture

Other

16.07.2024
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Method

* Online Survey

* Period: 05.06. — 19.06.2024

» 18 Questions

» Topic: Business Climate & Sustainibility

« Convenience Sampling:
ITB Community (Newsletter and Social Media)

« Sample Size: 414
* Fully Completed Surveys: 332
» Tools: LamaPoll via Messe Berlin, SPSS Statistics
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Contact Prof. Dr. Heinz-Dieter Quack at Ostfalia University of Applied Sciences:
h-d.quack@ostfalia.de
Contact ITB Berlin: itb@messe-berlin.de
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